Abstract. In the article the methodological approach of using the analytic coefficient method or evaluation of the competitive environment in the regional banking market is proved. The basic stages of the analysis in accordance to this method`s algorithm are disclosed. The results of numerical calculation procedure of the evaluation of loan and deposit imbalance in term of Odessa region are presented. Comparing methods are confirmed the possibility of its using under the rating score of competitiveness of banks in Odessa region. In the article method advantages are also market out, the usage algorithm on the matrix of the competitive position of the banking institution among the sectors of the banking market in Odessa region is represented.
The definitions of these concepts are absent in the Law of Ukraine "On Banks and Bank activity" from 07. 12. 2000, that appears being a basic guiding line in the bank activities [8] . However it is worth bearing in mind that nowadays the market of the banking services is characterized by a high level of globalization and internationalization, that is why the question should be analyzed not only within its own concepts, but also in comparison with the international experience. The practice shows that it is similar to the local principles. For instance, the Federal Law "On the Banks and Bank Activity" from 02. 12.1990 does not provide the definition of the term "regional bank", however it mentions the phrase "the banking system of the region" without any detailed explanation, meanwhile it indicates its basic components [9] . Therefore the abovementioned notion has rather economical than legal nature. Thereby we advise to postpone the consideration of this issue to economic studies.
In foreign practice the regional organizations are considered as being the credit ones in conditions of limitations to a certain territory. The local studies are not characterized by unambiguity and they consider the various features, that give the reason to classify the bank to its regional groups. But despite the list of features such a bank appears being a single component of the regional banking system. Thus the development of the region is not possible without the continuous cooperation of all the possible components of its banking sectors, such as: the territorial administration of the NBU (National Bank of Ukraine); regional banks; subsidiaries, branches, representative offices of regional and foreign banks; banking unions, associations, which are registered and operate within the region.
Therefore the implementation of an assessment of the competitive environment in the banking market is fulfilled in order to develop strategies for the regional bank development, we consider it necessary to construct the definition of the level of competitiveness, taking into account the effect of all the above mentioned elements, the relationship, that is revealed by implementation of its regional banking institutions, being the key elements of the system at the regional level of the following functions: serving, stabilizing, emissive, social, investing, transformational, stimulative and system-formational.
In our opinion, according to a critical analysis of the works of local and foreign researches [2, с. 65], the regional bank is a bank, that is registered in a particular region, mainly operates within its territory and is not systematically important for the government, at the same time the aim of its functioning combines the processes of achieving the goals and promotion the development of the region. There is a problem that appears in Ukraine connected with the fulfillment of the latest condition, because the local banking system is characterized as one having almost the exclusive regional concentration. In particular, more that the half of the fund is concentrated in 20 largest banks as in 01.10.2014. Their authorized capital comes to the amount of almost 115,3 million UAH. that is 63,5% of the total amount [10; 11]. As a result, in most of regions of the country rivalry unfolds between the local banks and territorial branches of the large banks. In general the concentration of the capital occurs only in a limited number of credit institutions, most of them are located in Kiev, making the regional banking systems unstable and deprives them the opportunity to develop their full potential. In order to determine the reasons of this phenomenon, we will consider some macroeconomic activities in the regional context (tabl. 1).
According to the And it rose at the end of the third quarter of 2014 to 72.5% (6.5 percentage points), demonstrating a significant imbalance in the banking system of Ukraine. Such a situation may be connected with the fact that the Capital region has an average of 20% of active companies and one of the highest levels of income per person. Odessa region is characterized by the values close to the average and, along with Dnipropetrovs'k, Donetsk, Lviv and Kharkiv region can be classified to the second level of territorial concentration. That is why during the formation of marketing bank strategies of Odessa region it is advisable to use the experience of the banks, which operate on the above listed territories. Created by the banking system of assessing the value of the competitive environment in the regional market is one of important conditions of the successfully chosen strategy, for instance the method of determination of the credit-deposit imbalance in the region (tabl. 2). -total number of banks in the market; α -exponent influence.
They belong to the same group of indicators and allow you to compare the impact of small and largest banks on the market concentration ,due to changes in the degree of influence of the market share of individual banks One of the banking system features in lots of developed countries is the presence of a significant number of relatively small banks, which are located in the regions and serve the regional companies. At the same time they have to withstand the competition of the global financial institutions. However, it is worth mentioning that the increase in the size of the bank does not form a steady competitive advantage, and the bankruptcy of the bank system will lead to negative social consequences. Algorithm of our study research is shown in tables 3-6. On 01.01.2011 and 01.10.2014 Odessa region represents as a "pure" borrower, whose share of the under-funded loans form the borrowed funds is 41% and 18%. That means that the banks, which operate within the Odessa region, during these periods of time were using the funds from the other sources for implementing the credit operations. On 01.01.2013 an improvement of the situation in the region is noticed with the contradiction of the volumes of credit and deposit activities, it was close to the balance state, and the proportion of free deposits was estimated to 8%. Thereafter there are not observed any clear trends of creditdeposit imbalance, and the region may act as a borrower and a lender, that allows the banks of Odessa region to choose the sales strategy of banking products, based on their competitive advantages and internal capabilities.
In order to implement the assessment of the competitive environment of banks in Odessa region we shall calculate the number of the concentration rate. The presence of a basic strategic area of management is one the conditions for assessment the competitiveness of banking institutions. Despite the consolidation of the bank accounting, the initial data is taken with the ratio of the quantity of bank branches located within the area in order to determine the level of concentration (tabl. 4). According to the calculations presented in the table, the market share of 9 largest banks ranged from 53% -61% in all market segments, except the financial result, where the value was a bit more than 85% during the whole period, that is connected with a significant loss ratio of the banking system in general. This conclusion is confirmed by the rest of the calculated figures. So Rosenbluth index, which is sensitive to the market share of small banks, is in the range 0.039 -0.049 (except the sector "financial result", where it is close to 0.11). The overall index of industry concentration in most cases varies from 0,18 to 0.25, which is four times less than the threshold value, that is, for the Odessa region monopoly is not promising phenomenon: a low level of concentration, and therefore the majority of banks are on the equal conditions, which allows to assess the competitive potential of selected banks in a better way using the method T. Diachenko [16] . The content of the methodology is to calculate the indexes of competitiveness in four areas: assets, liabilities, equity and financial results. For comparison, we selected five banks that have branches in Odessa region, including Kredobank and VS bank, registered in Lviv, Investbank, Misto Bank and USB Bank, that officially belong to the banks of Odessa region (tabl. 5).
According to the research, given in tabl. 4, Lviv bank Kredobank has the highest level of competitiveness, in the structure of its equity investments of PKO Bank Polskа SA come to the amount of 99.6%. Banks, which are registered in Odessa area, regardless of the participation of foreign capital, are less competitive in comparison to the nonregional ones. This situation negatively affects the development of Odessa region, because in the future it may lead to the deterioration of the socio-economic situation of the region as a whole. There remains the question of formation of successful development strategies of Odessa regional banks in order to maintain and further improve their competitiveness. The choice of strategy is feasible according to the matrix of the competitive position of banking institutions in the sectors of baking markets (tabl. 6).
In all the studied segments for 2010 -2014 there are no more than two leading banks and banks direct competitors. The vast number of banking institutions in its market share can be ranked to bank outsiders. There are some basic characteristics and strategies for each group of the banks. Banks, which operate in accordance with the marketing strategies of the Market leader and protect their competitive position, maintain the financial stability and increase the competitiveness of products and services (banks-leaders, for example, Privatbank).
Choosing of the Second market leader marketing strategy provides the orientation of banks to the improvement of competitiveness of all sectors of the bank market (direct competitors, for example, Ukreksimbank, Oshchadbank, Bank Pivdenny).
According to the marketing strategies of the Challenger, the priority for banks is the development of measures for improvement the results of performance: adjustment of the strategy development, improvement of the efficiency of financial management, the introduction of innovative bank products and technologies, increasing of the resource base, adjusting credit-deposit, pricing and marketing policies, etc. (potentional competitors, for example, Delta Bank, Prominvestbank, PUMB, VTB Bank).
Strategic objective of the bank, according to the Niche marketing strategies, is the development of new market segments, reorientation of the target markets of services, reduction of non-profit activities, the optimization of the level of risk for banking operations, the expansion of the customer base, offering the new high quality or modified services on the existing market segments, etc. (banks outsiders, for example, Investbank, Misto Bank, Platinum Bank, Kredobank, Ukrinbank, Ukrsybbank, OTP Bank, Union Standard Bank etc.).
The conclusions. One of the problems of the banking system in our country is the imbalance of its regional component. In particular, regional banks have to attract the maximum number of local resources, but the funds are used not for the development of the regions, but for the areas, which have the significantly higher demands for credit resources and high interest rates for their usage.
A possible way to deal with this situation is to organize and develop the regional systems of commercial banks.
